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Introduction

Efforts to end sexual violence and exploitation tinslude strategies for
changing the environments in which violence andatqgiion occur. Thus, while
violence prevention efforts need to focus on pegpet behavior and the risk factors that
render victims vulnerable, they must also incorf@raethodologies that can foster more
comprehensive environmental change. To this emdr@ments and the individuals
within them can be encouraged to support prevemfomts by acting to reduce risk
factors and identify problems before violence oscu®ne promising tool for this
purpose is the “social norms approach,” a theodyeandence-based methodology for
addressing health and social justice issues tmabeaised to foster environments that
resist and intervene to prevent violence. It hmsudhented success in reducing alcohol
and tobacco use in college and high school popugtand has shown promise for
empowering individuals to prevent violence in a i@mof preliminary studies
(Berkowitz, 2005).

This chapter focuses on the social norms appraachviolence prevention tool,
providing an overview of the theory, a brief higtarelevant research, and evidence of
successful outcomes in other areas, as well ascassiion of promising applications for
sexual assault and its potential as a child abreseeption strategy. Social norms
interventions have been used to facilitate behashange by successfully encouraging
individuals to reduce health-risk behaviors suckrasking, drinking, driving while
intoxicated, and driving without wearing seat béBerkowitz, 2003A; Perkins 2003A,

2002). This approach can be adapted to encoundgaduals to intervene in risky
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situations to prevent violence and has shown pre@mith sexual assault (Berkowitz

2003A, 2004A, 2007).

The Theory of Social Norms

Human beings act within a social context that seteanhibit or encourage
healthy behaviors, and environments can serveheranhibit or encourage violence.
Violence prevention is facilitated when individuakmn identify situations with the
potential for violence and then act to preventthether someone intervenes is in turn
influenced by the extent to which they feel thdtens in their immediate environment
share their concerns and will support their efforSor example, men’s actions to
prevent sexual assault or intervention by commumigynbers to rectify situations that
put children at risk for child sexual abuse willfaeilitated when those in a position to
intervene perceive that other community membersedtheir concerns and are willing to
provide support for acting on them.

The social norms approach provides tools for ingirgaperceived support to take
action to address health and violence behavioogiabnorms theory and research
suggest that individuals misperceive the attituaes behaviors of relevant others in
ways that reduce willingness to intervene to prévesience (Berkowitz, 2003A, 2004A,
2007). In particular, healthy, violence inhibgiattitudes and/or behaviors of peers and
other community members may be incorrectly perckteebe less healthy than ones’
own attitudes and behaviors. This phenomenon éas balled “pluralistic ignorance”
(Miller and McFarland, 1991; Toch & Klofas, 1984pluralistic ignorance occurs in

relation to problem or risk behaviors (that arealisuoverestimated) and healthy or
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protective behaviors (that are usually underesgahaiserving to inhibit expressions of
healthy attitudes and behavior while encouragimyession of unhealthy attitudes and
behavior.

For example, college men tend to overestimate pesrs’ adherence to myths
that justify rape, underestimate their peers canaéout risky sexual situations faced by
women, and underestimate their peer’s willingnedatervene (Berkowitz, 2003A,
2004A). These misperceptions discourage men wdoarcerned about sexual assault
from acting on their concerns. This consequengswélistic ignorance — changing
one’s behavior to approximate the misperceived nanas been documented for
drinking, smoking, illegal drug use, gambling, egtissues, attitudes towards violence,
and a variety of other health behaviors and atisthcluding expressions of prejudice
(Berkowitz, 2004A, 2005; Perkins, 2002, 2003A). tifiespect to alcohol, these
misperceptions are associated with increased useradict initiation and/or increases in
use over time.

Misperceptions are formed when a minority of indiwals are observed engaging
in highly visible problem behavior (such as puldiankenness, smoking, or making
offensive comments), leading these behaviors t@b®mbered more than responsible
behavior that is more common but less visible. sElraisperceptions are assumed to be
normative and are spread in “public conversationtdmmunity members (Perkins,
1997).

Social norms theory can be extended to situatiomghich individuals act as a
bystander and refrain from confronting the probleghavior of others. Thus, as noted

above, individuals who underestimate their peeisgamfort with problem behavior
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(e.g., sexually inappropriate comments to a ferpakr) may refrain from expressing
their own discomfort with that behavior. Methodséveal the actual discomfort level of
peers can provide support for individuals to shiift of the bystander role and confront
the perpetrator(s) of the behavior or act to preganh behavior. Recent research on
homophobia, for example, suggests that most coaggents underestimate the extent to
which their peers are intolerant of homophobic nrdem@Bowen & Bourgeois, 2001,
Dubuque et al, 2002) and may be willing to confritveise remarks when made aware
that peers also feel uncomfortable (Berkowitz 2002@03A; Smolinsky, 2002.) Similar
research has determined that individuals who esgegudice are more likely to do so
when they perceive that others approve of theietse(Crandall, Eshleman & Obrien,
2002). Thus, someone who holds prejudicial beliglisbe less likely to express them
when others’ disapproval is correctly assessed.

With respect to sexual assault, high school boyketitand-Gunn et. al., 2010)
and men have been found to underestimate othersrbefief in rape myths, discomfort
with sexist comments about women and/or willingrtesatervene in risky situations
(Loh, et. al. 2005; Kilmartin et. al., 2008; Ste2®07). Men who believe that other men
share their concerns report greater willingnesotdront perpetrators, while men who
underestimate other men’s concern report lessngiliéss to intervene (Brown &
Messman-Moore, 2009 Fabiano et al, 2003; Stein &2&4 2004). Finally, perpetrators
of domestic violence have been found to dramatiaaler-estimate the prevalence of
men’s abusive behaviors in marital relationshipsigbors et al, in-press).

The assumptions of social norms theory are predent€able 1.
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A History of the Social Norms Approach

The social norms approach was first suggestedysetihand H. Wesley Perkins
(Berkowitz & Perkins, 1987; Perkins and Berkow286) and has since been
implemented at all levels of prevention: primaryoiversal with entire campus or
community populations, secondary or selective wdhicular subpopulations, and
tertiary or indicated with individuals. These apgrbes use a variety of methodologies to
provide normative feedback to communities, groapsl, individuals as a way of
correcting misperceptions that influence behavior.

The first social norms intervention, conducted 89 at Northern lIllinois
University (NIU), used standard social marketinght@ques to present healthy norms for
drinking through specially designed media (HaineBaker, 2003). This approach was
termed “social norms marketing” (SNM) to distinduis from traditional social
marketing. The NIU campaign produced significact@ases in the proportion of
students who abstain, in the proportion of studeuits drink moderately, and decreases
in the proportion of students who drink heavily (it and Barker, 2003). This
campaign was the prototype for other primary oversal social norms marketing
campaigns focusing on an entire campus or commasitie target of the intervention.

Subsequent universal prevention interventiongreraeeducational institutions
(including colleges, universities, high schools amddle schools) have reported similar
results for alcohol, and tobacco (Berkowitz, 2002805; also see chapters in Perkins,
2003B). The websites of the National Social NoResource Center

(www.socialnorm.orpand the Higher Education Centemfw.edc.org/hexcontain
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numerous examples of successful social norms cgmgpaind the media used to present
actual norms.

With respect to secondary or selective prevensonial norms interventions
utilizing interactive workshops in small groups bBdeen developed Far & Miller (2003).
This approach, termed “The Small Group Norms Mod8I{GNM) can be used to correct
misperceptions of norms in small groups and amaobgm®pulations within a
community.

A third type of normative intervention providegffback to a single individual
about discrepancies between perceived and actualsnorhe use of personalized
normative feedback as an indicated or tertiaryrugetion utilizes motivational
interviewing and stages of change theory as a frnariefor providing normative
feedback. Recent studies suggest that provididigiglualized normative feedback can
produce behavior changes lasting up to six morNlesghbors, Larimer & Lewis, 2004),
and that may be useful in confronting domesticenck perpetrators about their abuse
(Neighbors et. al., in-press).

Following the suggestion of Berkowitz (2003; 2004€bcial norms interventions

have also been developed to address issues ohg@bnd disturbed eating.

Research on Social Norms
The majority of research to date on misperceptarstheir effects has been
conducted on alcohol and tobacco use. Extenssgareh indicates that middle-school,
high-school, and college students overestimatalttehol use of their peers, and that

those who abuse alcohol misperceive more than ithris misperception results in
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most moderate or light-drinkers consuming more thay would otherwise, encourages
non-users to begin drinking, and is strongly cated with heavy drinking, allowing
abusers to create a rationalization for their bedravSimilar patterns have been
documented for tobacco use. Social marketing cagnpalesigned to correct these
misperceptions have been successful in reducimpalaise, smoking and other health
behaviors in a variety of settings, with this lgire summarized by Berkowitz (2003A,
2004A, 2005) and Perkins (2002, 2003A). Conclusioresented in this chapter are
based on evidence summarized in these literaturews along with subsequent research
cited here.

Documentation of misperceptions.Misperceptions have been documented in
over seventy-five studies published in refereedrals (see Berkowitz, 2004A and
2005). Alcohol use misperceptions have been fonrstudies with small samples of
college students from an individual campus, inéaigurveys of individual campus
populations, in multiple campus studies, and anmitglle and high-school students, and
young adults not in college. This research is discussed in reviews by Perkins (2002,
2003A).

Misperceptions of alcohol use are held by all memlbé campus communities
including undergraduate and graduate studentsityaad staff, students and student
leaders. Misperceptions have also been documémtetyarette smoking, marijuana
and other illegal drug use, driving while intoxiedf riding with someone who is
intoxicated, as well as for homophobia, sexualdgtiattitudes about sexual assault,

gambling, and eating behaviors (Berkowitz, 2004@0%). Other researchers have
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reviewed evidence for misperceptions of white'gwades towards desegregation, gang
behavior, and student radicalism (Miller and Mckad, 1991; Toch & Klofas, 1984).

Misperceptions have been found to inhibit individuilgom engaging in healthy
behavior and facilitate problem behavior on thd p&the less healthy minority. With
respect to alcohol, Berkowitz (2004A, 2005) revidweer fifteen published studies
documenting that misperceptions are positivelyadated with drinking behavior or
predict how individuals drink, suggesting that neisgeptions function causally to
promote health-risk behaviors.

Saliency of norms. Social norms research indicates that mispercepiitcrease
as the social distance increases between the chdiviperceiver” of the norm and the
reference group whose norm is being perceivedh Yégpect to alcohol, most students
perceive that friends drink more than they do drad $tudents in general drink more than
their friends (Berkowitz, 2004A, 2005). Among ege students, others in a living unit
are thought to drink more than friends but less ttadents in general, and students who
live together tend to develop similar patterns aparceptions over time (Bourgeois &
Bowen, 2001). However, while misperceptions insesaith social distance, social
groups that are “closer” are more influential igimg behavior. This leads to the
guestion of whether closer “local” norms of a graspnore distant “global” community
norms should be use to provide normative feedbétlkome cases both sets of
misperceptions can be corrected through a combimali primary and secondary
prevention strategies such as small group norresvientions and community-wide
social norms media campaigns. Otherwise, eitleeeclgroup norms or broader

community norms can be utilized. Selecting thetmelgvant and salient norms for a
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particular intervention and the appropriate stnateg changing those norms should be
an integral part of planning any social norms weation.

Misperceptions, sexual activity, and sexual assaultMore recently, researchers
have examined the extent to which sexual behavidradtitudes about sexual violence
are misperceived among high school and college rs¢éndies have consistently found
that high school and college student men and wamen-estimate both their peer’s
frequency of sexual activity, numbers of sexuatmEns and adherence to rape myths,
and that college men underestimate the extent tohwhale friends and peers are
uncomfortable with hostile or offensive remarks &o#ls women. Both men and women
have been found to overestimate the prevalendslof sexual behavior among peers
along with peer’s comfort with a “hooking-up” cuteu

Three studies reported that college students ostémrrate prevalence of the sexual
activity among peers and the average number ofasg@eautners while underestimating
the prevalence of safe-sex practices (Lynch eRQfl4; Martens et. al. 2006; Scholly et
al, 2005). Among high-school students, Hillebr&gwhn et. al. (2010) found that most
boys over-estimated their peers’ support of rapthegnd rape-supportive behavior.
Other researchers report similar findings for gmlenen in relation to attitudes about
sexual assault, willingness to engage in behawiish will ensure consent, willingness
to intervene to prevent a sexual assault, andfrspgiscomfort with inappropriate
language and actions towards women (Bruner 2@8wn & Messman-Moore, 2009;
Fabiano et al, 2003; Loh et al, 2005; Kilmartinagt2008; Stein, 2007). In fact, Loh
and her colleagues (2005) reported that:

“Compared to themselves, participants believedttimaverage college man
demonstrated more rape-myth acceptance, was kedg o intervene in
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situations where a woman was being mistreatedyeasdmnore comfortable in
situations where women are being mistreated.” @413

In this same study, initial perceived rape-mythegtance of peers was a predictor of
perpetration for members of fraternities at a thmeath follow-up, leading the authors to
conclude that “the level of perceived acceptanaapé myths has some influence on
perpetration within the context of history of pemp&on and fraternity membership”

(p. 1343).

In another study of rape proclivity and mispercaptof peer support for rape
myths, male college students were placed in twdlfaek conditions (Bohner, Siebler &
Schmelcher, 2006). In the first condition feedbass provided suggesting that male
peers had very high rape myth acceptance, whilledrsecond condition feedback was
provided suggesting that male peers had very |@& rayth acceptance. Men in the high
feedback conditions reported greater willingnessfe, suggesting that willingness to
rape may be mediated by perceived rape myth acuept peers. This effect was
stronger for men who initially demonstrated greaiginerence to rape myths. These
findings were replicated in a second study (Ey€3ehner, & Seibler, 2006).

In the first study of social norms in relationgartner violence, Neighbors and his
colleagues (in-press) found that perpetrators ghpaviolence dramatically
overestimated national norms for abusive behawoch as punching, grabbing or
shoving a partner; choking a partner; beating ppréner; throwing something at a
partner; and/or making a partner have sex agdiestwill. These overestimations
ranged as high as 200-300% more than actual nationas.

Finally, two recent studies suggest that women&perceptions regarding how

much men think women should drink, and regarding’mand women’s expectations for



Berkowitz — Social Norms and Violence Preventioh2-

“hooking-up” place women at risk for dangerous Kirig and sexual activity. LaBrie et
al (2009) found that heterosexual women dramatiealerestimated the amount of
alcohol that men expected women to drink, while bary Kahn and Apple (2003) found
that both women and men over-estimated each gender®rt with hooking up. In a
related study, Lewis et al (2007) found that mald gemale undergraduates over-
estimated their peer’s participation in risky sebaaivity, and that these misperceptions
predicted participation in risky sexual activityeself.

Collectively, these studies suggest that misperaepiof other men’s attitudes
and behaviors with respect to sexual assault maitrmen who are bystanders from
intervening, and may function to facilitate violdrghavior in men (especially among
men who are already pre-disposed to sexual assadiilomestic violence)n addition,
misperceptions by both men and women regardindhalagse, risky sexual activity and
hooking up may increase women'’s risk of sexualwdtbg fostering a perceived
normative culture that encourages women to expgusm®agelves to being taken advantage
of, and for men to feel that it is normative tosin

Misperceptions and willingness to intervene.Violence prevention experts have
argued for a comprehensive approach that includesrig men to partner with women
in ending violence against women through commuaityvism, participation in
educational workshops and activities, and by irgemvg with other men who express
problematic language or behavior towards womenk@eitz, 2002A, 2004C; Katz,
1995). Banyard et. al. (2004) have suggestedhieabystander approach could be
expanded to focus on the whole community. Reggetiitese bystander models have

been examined to determine to what extent mispgorepmight inhibit individuals from
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intervening, exploring the potential for correctimisperceptions as a component of a
comprehensive violence prevention strategy.

Berkowitz (2006) reported on a pilot study thatessed college students’ desire
to have someone intervene to prevent negativetsftéothers’ drinking. In this study
students were found to underestimate both the etdemhich peers were bothered by
second-hand effects of drinking and peer interebving someone intervene to prevent
it. Student leaders also underestimated theirspdesire to have them intervene. These
misperceptions may function to inhibit individuélem expressing concern about
behaviors that are bothersome and inappropriate.

In a study that examined the role of college nealkes in ending sexual assault,
men reported misperceiving other men’s adherencap®-supportive attitudes and
underestimated other men’s willingness to interviengrevent sexual assault (Fabiano et.
al, 2003). Men’s perception of other men’s willggs to intervene to prevent a sexual
assault was the strongest predictor of men’s owimgmess to intervene to prevent a
sexual assault, accounting for 42% of the varianeeen’s willingness to intervene.
Stein and Barnett (2004) also found that collega mesperceived their close friends’
willingness to prevent rape, with men’s perceptbtheir close friends’ willingness to
intervene to prevent rape accounted for 34% of/gr@nce in men'’s self-reported
willingness to intervene to prevent rape. In ailsinstudy, Brown and Messman-Moore
(2009) reported that men underestimated other nvaifliagness to intervene to prevent
sexual assault. In other words, men who incorrebilyk that other men are not likely to
intervene are less likely to intervene then men wroectly assess other men’s

discomfort with a risky situation.
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Summary. A substantial body of research suggests thatarigptions are
widespread, that they are associated with increasetiol use and other health
problems, and that problem behavior is often besdipted by misperceptions of peers
attitudes/or and behaviors. This includes coti@al studies, longitudinal studies, and
outcome studies with experimental and control gsouf his research has recently been
extended to issues of sexual behavior, sexualngeleand intimate partner violence,
suggesting that misperceptions may inhibit indigidurom intervening and that social
norms interventions to reduce misperceptions aggativith willingness to intervene

might be effective in increasing bystander williege to prevent sexual assault.

Successful Interventions Utilizing the Social Norm#pproach

Social norms theory can be used to develop intéimenthat focus on three
levels of prevention specified as universal, seleceand indicated. Interventions at all
three levels of prevention can be combined andsatted to create a comprehensive
program that is theoretically based and has mwytweihforcing program elements
(Berkowitz, 1997). Successful social norms intatiens in each of these categories are
reviewed below.

Universal prevention — social norms marketing campgns. A number of
college campuses have successfully reduced alcsledby developing campus-wide
electronic and/or print media campaigns that prenaaturate, healthy norms for
drinking and non-use Five of these successfubsocrms campaigns were described in
chapters of a book on social norms edited by Per@603B). These campaigns

employed social marketing techniques to deliversages about social norms, with
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reductions of 20% or more in high-risk drinkingegbccurring within two years. This
book also presented case studies of successfal mrims campaigns to reduce tobacco
use and initiation of tobacco use among studentsgim school and college, and in state-
wide campaigns to increase seat-belt use and decdewing while intoxicated. In all of
these campaigns positive changes in behavior vesaceated with correction of
misperceptions over time. In addition, effortpast years at these schools using other
approaches to drug prevention did not result irelsin change. The website of the

National Social Norms Centew{vw.socialnorm.orppresents data from these and other

schools. Articles by Haines (1996), Johanneseh @t999), Perkins and Craig (2002),
and Linkenbach (2003) outline the stages of dewetpa social norms marketing
campaign, offer guidelines for creating effectivedia, and present evaluation data in
support its effectiveness.

Selective prevention — targeted social norms inteentions Targeted or
selective interventions focus on members of a @agr group, such as first-year
undergraduate students, fraternity and sorority be¥s) athletes, or members of an
academic class. In these campaigns informationtabe actual norms for the group are
provided in small interactive group discussionstkshops, or academic classes. Due to
their smaller size and more manageable format, ro&these interventions have been
evaluated using control groups.

Berkowitz (2004A) reviewed targeted small groupmsiinterventions that have
been successful in reducing alcohol use and abdusene study comparing a small group
norms intervention with a traditional alcohol eduma program “changes in normative

perception were among the strongest contributoasftmction discriminating between



Berkowitz — Social Norms and Violence Preventioh6-

those who decreased their drinking and those whmali” (Steffian, 1999). This means
that individuals who reduced their drinking as suteof the intervention were more
likely to have corrected their misperception of péenking than individuals whose
drinking did not change.

Other selective interventions have utilized focusestliia campaigns directed at a
particular group of students. For example, onaarapus a targeted social norms
marketing campaign for first-year students was@ased with reductions in drinking for
first year students in general and first-year Gmaek in particular, along with increases
in abstaining (Bauerle, 2003; Bauerle, Burwell &fier, 2002). Perkins and Craig
(2006), in an extremely well-designed study, regadramatic success in reducing
alcohol use and problem behaviors following a teedesocial norms marketing
campaign designed specifically for college athletes

These examples provide support for the effectivenéselective social norms
interventions directed at particular groups ofisk-students when in small groups or
through targeted marketing campaigns, alone oomlbgnation with other strategies.
They appear to be more effective when the normalkata are tailored to the group in
guestion and when they are presented in more extemteractive formats.

Indicated prevention (individualized social norms nterventions.) Indicated
prevention activities are directed at individualsonalready have a problem — in this
case, high-risk or abusive alcohol use. Persoedinormative data about drinking has
been presented to such individuals as part of iddal counseling interventions. A
literature review reported reductions in use at torvo-year follow-up (Larimer &

Cronce, 2002). Similar reductions have been decued as a result of individualized
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normative feedback provided through the mail (Agesdli, Brown & Miller, 1995;
Cunningham et al. 2001).

High-risk drinkers and smokers have also beeneanited by universal, campus-
wide media campaigns, with one study reporting suhgl reductions in high-risk
drinking during the first-year of college (Perki&<raig, 2003), while a smoking
campaign reported a 29% decrease in smoking ma@sa year (Hancock and Henry,
2003).

In summary, norms corrections interventions fohhigk individuals, such as heavy
drinkers, are theoretically sound and can be effedtoth in individual contexts as part
of a motivational interviewing strategy, in smalbgps, or as part of campus-wide media

campaigns.

Social Norms Interventions to Prevent Sexual Assatul

There have been a number of recent pilot studieg) s®cial norms interventions
to correct misperceptions of attitudes about seassault and men’s willingness to
intervene to prevent sexual assault. These stutbasie small group norms
interventions and marketing campaigns among higbaa@nd college students. They
suggest that the social norms approach to sexsalitigprevention is a promising
practice that is worthy of further attention andaarch to determine its effectiveness.

Small group norms interventions to prevent sexual ssault. In a three-part
workshop for high school boys and girls, Hillebrg@dn and her colleagues (2010)
incorporated a normative feedback component fosladgng with other educational

topics related to sexual assault. The feedbablkys provided norms for other boys’
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adherence to rape-myths and willingness to engaggpie prevention. Follow-up
surveys documented reduced misperceptions of patits’des conducive to rape
coupled with a reduction in personal attitudes cmigk to rape. These changes were
maintained at a one-month follow-up but did notwda a matched control group.

Another small-group norms intervention developedhgyWhite Ribbon
Campaign (2005) incorporates normative feedbacksntall group workshops that
address gender stereotypes and promote gendey &muibiddle and high-school
students. The workshops, which have not yet legatuated, can be offered to all-male,
all-female, and mixed gender groups in middle aigti4school classrooms. Participants
fill out a survey assessing their adherence to gestéreotypical attitudes and behaviors
along with their perception of the gender attituded behaviors of other students in the
class. Following the survey feedback is providethe students indicating that a
majority of them misperceive their class-mates agliee to gender stereotypical norms.
The ensuing discussion is designed to foster mabdégexpression of these norms along
with actions in support of gender equity. Preliampnevidence suggests that boys
dramatically under-estimate other boys attitudesspport for gender equity.

Kilmartin et al (2008) conducted a small-group aboiorms intervention to
correct college men’s attitudes about rape ancgssagtitudes. Following the
intervention, misperceptions of men’s support &gge myths were reduced among men
in the experimental group along with small redutsian men’s reported sexism and in
men’s comfort with other men’s sexism. These clearagcurred without similar
changes in a control group.

Social norms marketing campaigns to prevent sexualssault.
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Three separate social norms marketing interventopsevent sexual assault among
college students and a fourth with a high schowiga have reported promising results.
Kilmartin et al. (1999) designed a poster and mediapaign that documented men’s
discomfort with inappropriate language about womaArpost-campaign assessment
found a reduction in participants’ misperceptiorotifer men’s level of comfort with
such language. Bruce (2002) implemented a sirodarpaign at James Madison
University to change men’s intimate behavior tovgandmen. Data was collected
revealing positive attitudinal and behavioral noamsong men regarding sexual
intimacy, and a poster campaign was created torasiweéhese norms. Three messages
were developed (see Figure 1 for examples of posiereloped for these messages):

* A Man Always Prevents Manipulation: Three our aifdMU men think

it's NOT okay to pressure a date to drink alcolmabider to increase the chances

of getting their date to have sex.

» A Man Talks Before Romance: Most JMU men beliewa thlking about sex
doesn't ruin the romance of the moment.

* A Man Respects a Woman: Nine out of ten JIMU mep #te first time their
date says “no” to sexual activity.

The campaign was followed by a significant increaste percentage of men who
indicated that they “stop the first time a datessag to sexual activity” and a significant
decrease in the percentage of men who said thagriwkvant to touch someone sexually,
| try and see how they react.”

Another college social norms campaign that wasgdesi for male and female
deaf and hard-of-hearing students corrected mispéons of consent behaviors, with a
subsequent reduction in sexual assaults (McQuilldiiams & White, 2003; White,

Williams, & Cho, 2003). This intervention followedprevious unsuccessful campus-
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wide social norms marketing campaign to prevenuakassault was marketed to all
students (including deaf and hard-of-hearing). fdesigned campaign specifically
addressed the needs, culture, and communicatites stfydeaf and hard-of-hearing
students. Findings indicated that positive cleangere greater for students who
reported having seen the social norms media (M&&uiVilliams & White, 2003).

Moran and Berkowitz (2007) developed a high sclsocial norms campaign
focusing on healthy dating relationships. At tweayfollow-up, boys reported more
accurate perceptions of other boy’s discomfort Witash-talking girls” and these more
accurate perceptions were correlated with an iser@athe number of boys who did
something when they heard trash-talk.

Finally, one multi-campus social norms marketinmpaign was conducted to
address risky sexual activity but was not succé¢Sttholly, et. al., 2005). The
campuses participating in this campaign used a camrprotocol to collect data and
disseminate accurate norms through social normketiag media. Its failure may have
been due to the short length of the campaign amchiufficient tailoring of the media to
the culture of the individual campuses.

Summary. In summary, both small group and media intergargtithat provide
normative feedback about relevant attitudes andvwets associated with violence and
willingness to intervene to prevent violence showanpise for changing attitudes and

behaviors associated with sexual assault.
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Stages of Social Norms Media Campaigns

Social norms media campaign require careful plagnaimd execution. Berkowitz

(2003B), Haines (1996), Johannesesen et. al. (1888)Linkenbach (2003) provide a

detailed overview of the phases of implementing@ad norms media campaign, which

Fabiano (1999) has condensed into six stages:

assessment (collection of data)

selection of the normative message

testing the message and graphic design with tigettgroup
selecting the normative delivery strategy

dosage of the message

evaluation of the effectiveness of the message

Examples of survey questions, normative messageyy@sters from James

Madison University’s “A Man” campaign are providedFigures 1 and 2. All six stages

of this campaign are described in detail by Briz@0p).

More specifically, conducting a social norms markgtampaign requires

collecting data about actual and perceived normghiissue to be addressed. Once this

data is collected it is evaluated to determine Wwimisperceptions exist and if corrections

of misperceptions are likely to influence behaviérom this data sample messages and

poster designs are selected and tested with teedatl audience. As a result of these

efforts a media campaign is developed that is cigssted to the target audience, with

multiple posters spaced out over the length otdrapaign. Execution of the campaign

requires careful planning and preparation of kekettolders and a plan for evaluation



Berkowitz — Social Norms and Violence Preventiop2-

that will measure exposure to the messages andjekam perceptions and behavior that

may result from them.

Emerging Challenges and Issues

Interest in the social norms approach is growmgesearch continues to validate
the theory and new applications are developed. Withgrowth and expansion come a
number of challenges. In particular, it is impoittto learn from unsuccessful
interventions along with the numerous and growixgneples of success. Because most
failures are due to a lack of fidelity to the mqdeis important to consider a number of
challenges that have been discussed by Berkowd@5(2 These include the following:

Developing the necessary infrastructure to suppora social norms campaign
(i.e. “readiness”). Social norms interventions assume adequate “resslired capacity
on the part of the institution or organization tsere that there is sufficient infrastructure
and preparedness to deliver a quality interverdiaeh facilitate discussion of normative
data that may initially be met with skepticism.hdonessen and Dude (2003) reviewed
elements of readiness and infrastructure that decl) training key stakeholders and
staff in the model, 2) creating support and disicuss the larger community, 3) revising
policies and practices that may foster misperceptid) collecting and analyzing data,
and 5) training and supporting project staff to iempent the model properly.

Deciding which messages are appropriate and relevafor which audience
(i.e. “salience”). In relatively homogeneous communities, all memioeay feel a part
of the community and react positively to a commynibrms-based message. However,

in a heterogeneous community members may not fgienitih a message about the larger
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community. Thus, developing messages that arestdato the intended audience is an
important consideration in social norms campaigrs: example, risk factors for health
and violence issues may vary within different cxdtwr socio-economic groups. If this
is the case, targeted or selective campaigns wmifgreferable for social norms
interventions in these areas so that appropriaeréd feedback can be provided to
target audiences.

Creating credible messages in terms of message, sm) and explanation of
data (i.e. “believability”). Social norms messages contradict widely helcefseind
introduce cognitive dissonance by suggesting tiatruth is different from what is
popularly thought. They may not be believed femdety of reasons, including when the
message source is not trusted, the presentatiast epppealing, or data that is questioned
is not explained thoughtfully.

For example, in a social norms campaign directgaath, audience members
may argue that surveys were answered dishonesthabthe sample was not
representative as a way of rejecting data thatradiuts their perceptions. Finding fault
with the data presented allows participants to cediognitive dissonance associated with
misperception correction. It is thus essentidhtiroughly address all of the issues and
concerns of participants as they come up duringtlrese of a campaign — in this case,
explaining the measures taken to ensure confidgptéad anonymity, and therefore
honesty, and details about the representativerieghe sample.

Making sure that program evaluations are thorough ad reveal any successes
(i.e. “evaluation). Kilmer and Cronce (2003) have suggested thaieigaadte evaluation

of social norms campaigns may lead to the incoestlusion that they have not been
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successful when in fact positive changes have beerlooked. A thorough evaluation
will assess degree of campaign exposure, cregilofithe message and if it is
understood, and to what extent participants disthessnessage with others. Campaigns
should also be evaluated to determine of diffesaibigroups of the community were
differentially impacted by the campaign. Finalihanges in perceptions must be
evaluated as the model predicts that mispercepbtarection will precede behavior
change.

Responding to critics Criticisms of the social norms approach havenbee
addressed by Berkowitz (2002B), Perkins (2003C)Rice (2002), who suggest that
critics may be holding the social norms approach gher standard of evidence and
implementation than other approaches. In addiBome criticisms may be based on
misunderstandings or lack of familiarity with tresearch. Often critics point to
campaigns that did not work as proof of the modekdfectiveness when these failures
can be explained instead by poor implementationlacidof fidelity to the model. A
case in point a national evaluation of social nocaasipaigns by Wechsler and his
colleagues (2003) that has been widely criticizmchbt including a measure of fidelity
for implementation of the programs evaluated.

Issues of replicability. Social norms campaigns are context specific. sThu
particular message or style of media presentatiay Ioe appealing in one community
and not in another. As a result, the best meadgseéminating information may differ
among groups or communities. Because of thisygite to replicate social norms
interventions need to be adapted to the speciftar@l attitudes and behaviors of an

individual community to determine the appropridigesof the media, language to create
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a credible message, and means of delivering theages Similarly, when a social norms
intervention is adapted to a different health is$kie intervention must be tailored to the
culture of the new problem.

Combining social norms with other prevention appro@hes. There is no
research that has compared the relative effectsgeokthe social norms approach with
other prevention strategies, either separately aombination. It is likely, however, that
different approaches to prevention can be combafiedtively to create synergy between
them. To accomplish this strategies and methodedapat foster fear and call undue
attention to extreme behavior should be minimizechlise they will foster
misperceptions and have not been found to be eféecFor violence and abuse,
synergistic interventions can be developed thatltoensocial norms efforts with other

environmental practices to create a comprehenseseption program.

Applying the Social Norms Approach to Child SexuaAbuse Prevention

To date, the social norms approach has not beehfasthe prevention of child
sexual abuse. As noted earlier, the majority diicdexual abuse prevention efforts have
been directed at potential perpetrators or at gildvho may be at risk, and where
comprehensive environmental interventions are tagkiHowever, it is possible that
individual and environmental characteristics assed with increased likelihood of child
sexual abuse could potentially be reduced throwghns correction strategies, as has
been attempted for sexual assault.

Parents are in a unique position to play a sigaifigole in child sexual abuse

prevention, both for their own children and forldhén of friends and community
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members. Preliminary research suggests, howdarparents themselves may hold
misperceptions regarding their children’s healksiand also of community norms for
communicating with other parents regarding healtk{behaviors. These misperceptions
may inhibit them from intervening effectively. Fexample, Linkenbach, Perkins and
DeJong (2003) found that parents misperceived tveir children’s risk behaviors along
with other parents’ attitudes and behaviors regargarental strategies to prevent
alcohol use among teenagers. In another studgrehpal misperceptions the authors
concluded that:

“parents tended to be overoptimistic about theildcen’s health and health risk

behaviors, underestimating the frequency of theidoen’s alcohol, smoking,

marijuana and sex-related behaviors, and overetstigndne students’ self-reports of
general health. Such misperceptions may inhib#mastudent conversations about
health and risky behavior, ultimately putting thedent at greater health risk.”

(Bylund, Imes & Baxter, 2005, p. 31).

Research can be conducted to determine if peaentsaand other community
members hold misperceptions regarding child sealbiate prevention behaviors and
their willingness to intervene in situations whehéldren (i.e. both their own and
children of other parents) are at-risk of child sdou Such misperceptions can facilitate
increased risk of child sex abuse if they inhilasitgmts from talking to their children
about risk factors or cause them to refrain froqregsing concern to other parents about
their children’s risky situations.

One recent development in the social norms fieklldeen to correct norms relating
to specific events for which high-risk drinkinggemmon, such as drinking “21 on your

21°" (Lewis et. al., 2008). Perhaps this model ccudcconsidered for child abuse

prevention as it applies to specific events inlifieecycle when children are at greater
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risk for abuse, such as: entering day-care, beggnelementary school, use of
babysitters, sleeping-over friend’s houses, etc.

Another potential avenue for applying social nointerventions to prevent child
sexual abuse is to engage older children, teexsadnlts who are bystanders to
situations which involve some risk of abuse. Thasges/iduals could be trained to notice
risk factors and observable grooming behaviors gadan by perpetrators with the goal
of having them intervene directly or at least réploeir concerns to others (e.g.,a teacher,
parent or other adult).

Any application of the social norms approach tddcchkexual abuse prevention must
take into consideration a number of challengeses&hnclude the fact that there is more
societal denial about the issue (relative to otteslth and violence problems), that it is
difficult to get individuals to intervene againghers, and the lack of research on cultural
and other group differences that influence recogmiof the problem, willingness to
intervene, and differences in perpetrator behavimt example parenting practices that
influence risk factors for child abuse may varyhmtdifferent cultural or socio-
economic groups. If this is the case, targetesktective campaigns would be preferable
for social norms interventions to prevent child sdgo that appropriate, tailored
feedback can be provided to target audiences.

If future studies are successful in documentingoetiseptions for child sexual abuse
risk factors, small group and/or social norms mtnkginterventions could be developed
to educate community members about these risksogpiablicize norms in support of
intervening, as has been done successfully ford@ssault. Research in this area could

also support the education of children, their p&resend other community members
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regarding common misperceptions and the at-riskagdns that follow from these
misperceptions as well as to empower individuakalioto others and report potential
problem situations to authorities.
Conclusion

The social norms approach has met with consideraliicess in preventing
alcohol and tobacco use and abuse since it wa®gedpver twenty years ago by H.
Wesley Perkins and myself. Successful social ngmograms have been developed for
universal, secondary, and indicated prevention,pachising applications have been
undertaken for sexual assault prevention and a¢éBees. The social nhorms approach
provides an excellent example of how theory andaesh driven interventions can be
designed, implemented, and evaluated to addre#h Ipeablems. Finally, it represents a
paradigm shift in which the underlying health afammunity is emphasized and
enhanced, in contrast to traditional fear-basedsagss that focus exclusively on the
problem and its consequences. It is hoped thactiapter will spur further development
of the model, including more rigorous researchhenapplication of social norms to
sexual assault and child sexual abuse preventidrendevelopment of community-

based norms correction strategies to reduce anvepiréneir occurrence.

Alan David Berkowitz is a co-founder of the sociatms approach, created The Report
on Social Normsand is a national expert in applying the sociatme model to violence
prevention. He works as an independent consultduat helps colleges, universities, the
military, and communities design programs that addrhealth and social justice issues.
Alan is the recipient of five national awards, isliAkknown for his scholarship and
innovative programming, and frequently serves asxgrert advisor to organizations and
federal agencies. He can be reached via e-maib#n@fltg.net Many of his articles
are available atvww.alanberkowitz.com
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Table 1

Assumptions of Social Norms Theory

1. Actions are often based on misinformation abouhmperceptions of others’
attitudes and/or behavior.

2. When misperceptions are defined or perceived dsthey have real consequences.

3. Individuals passively accept misperceptions rathan actively intervene to change
them, hiding from others their true perceptions|ifegs or beliefs.

4. The effects of misperceptions are self-perpetuabiegause they discourage the
expression of opinions and actions that are falselyeved to be non-conforming,
while encouraging problem behaviors that are fglbelieved to be normative.

5. Appropriate information about the actual norm weiticourage individuals to express
those beliefs that are consistent with the trualtheer norm, and inhibit problem
behaviors that are inconsistent with it.

6. Individuals who do not personally engage in thebfmatic behavior may contribute
to the problem by the way in which they talk abtiha behavior. Misperceptions thus
function to strengthen beliefs and values that'tlaeriers of the misperception” do
not themselves hold and contribute to the climiaé& éncourages problem behavior.

7. For a norm to be perpetuated it is not necessaphémajority to believe it, but only
for the majority to believe that the majority beks it.

Table from: Berkowitz, A (2003B). Applications 8bcial Norms Theory to Other Health and Social
Justice Issues. Chapter 16 in HW Perkins (Ed).Sé@al Norms Approach to Preventing School and
College Age Substance Abuse: A Handbook for Edusat@ounselors, Clinician§an Francisco, Jossey-
Bass. (Portions of this table are adapted fronteM8 McFarland (1991) and Toch & Klofas, 1984).
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Figure One

Example Social Norms Media Campaign Posters*

9 out of 10 JHU men srop
the firet time thelr date

says ‘'no’ to sexual activiks.’
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lways
prevents

ipulation

3 out of 4 JMT men think it's
NOT ckay to pressure a date to
drick gleohol in order to
improve their chances of
getting their date to have sex.”

“WTw oh W s e e Ty ek O R0 B T A uq'. ﬁ| c
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*Posters from: Bruce, S. (2002). The “A Man” CangpaiMarketing Social Norms to Men to Prevent
Sexual Assault, The Report on Social Norms: Warkaper #5 Little Falls, NJ: PaperClip
Communications
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Figure 2*

Development of Social Norms Messages from Data*

1. Attitude questions for James Madison UnivgisitAttitudes and Behaviors Survey”

Based on the scale below, state your perceptiotisedfollowing statements:
(Strongly agree, agree, neutral, disagree, strordibagree”

“| stop the first time my date says “no” to sexaativity”

“It is okay to pressure a date to drink alcohobider to improve one’s chance of getting one’s
date to have sex”

2. Perceived attitude questions from James Madisuversity’s “Attitudes and Behaviors Survey”

Indicate how you think the AVERAGE MALE STUDENTIeveespond to the following
statements:  (Strongly agree, agree, neutraagliee, strongly disagree”

“| stop the first time my date says “no” to sexaativity”

“It is okay to pressure a date to drink alcohobider to improve one’s chance of getting one’s
date to have sex”

3. Messages selected from survey data for snporahs media campaign:

* A Man Always Prevents Manipulation: Three our afifdMU men think
it's NOT okay to pressure a date to drink alcolnobider to increase the chances of getting their
date to have sex.

* A Man Respects a Woman: Nine out of ten JMU mep #te first time their date says “no” to
sexual activity.

4. Evaluation results following social norms netikg campaign:

“At the post-test for the treatment groups, eighthe twelve perception scores improved in the
desired direction, three with statistical significe (p < .10). For the self-reported attitudes and
behaviors, seven of the ten behavioral measuresramof the two attitude measures improved
scores in the desired direction, two with statatgignificance (p <.10). In contrast to these
positive results, the perception gap increasedifembers of the comparison groups... [and] seven
of the ten behavioral measures and both of thesdétimeasures moved in the undesirable
direction, two with statistical significance (p 0).” (Bruce, 2002, p. 5)

*From: Bruce, S. (2002). The “A Man” Campaign: Mating Social Norms to Men to Prevent Sexual
Assault._The Report on Social Norms: Working P&tferLittle Falls, NJ: PaperClip Communications




